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SAFE HARBOR STATEMENT

This presentation contains forward-looking statements and information (collectively, "forward-looking information") within the meaning of applicable securities laws that reflect our expectations
regarding the future growth, results of operations, performance, business prospects, and opportunities of the Company. All information and statements contained herein that are not clearly
historical in nature constitute forward-looking information, and the words "anticipate", "believe", "continue", "could", "expects", "intend", "plans", "postulates", "predict", "will" or similar expressions
suggesting future conditions or events or the negative of these terms are generally intended to identify forward-looking information. Forward-looking information involves known or unknown risks,
uncertainties and other factors that may cause actual results or events to differ materially from those anticipated in such forward-looking information. In addition, this presentation may contain
forward-looking information attributed to third party industry sources. Undue reliance should not be placed on forward-looking information, as there can be no assurance that the plans, intentions or
expectations upon which it is based will occur. In particular, the forward-looking information in this presentation includes information relating to our business and strategy, including our outlook for
our financial and operating performance including our expectations for our future financial results including sales, EBITDA and adjusted EBITDA, industry demand and market conditions; anticipated
impacts of the coronavirus (COVID-19) outbreak on our business, operations and financial results; long term fundamentals and growth drivers of our business; expectations regarding planted acres
and weather conditions; the launch of AGI SureTrack 2.0 and the cross-selling opportunities related to AGI SureTrack and the impact on our market share and margins; our ability to efficiently re-
start post the COVID-19 crisis; our outlook for 2020 Canadian Farm Market, U.S. Farm Market, Crop Volumes, North American Commercial Business and International Commercial Business; and
with respect to our ability to achieve the expected benefits of recent acquisitions and the contribution therefrom. Such forward-looking information reflects our current beliefs and is based on
information currently available to us, including certain key expectations and assumptions concerning: the anticipated impacts of the coronavirus (COVID-19) outbreak on our business, operations
and financial results; anticipated grain production in our market areas; financial performance; the financial and operating attributes of recently acquired businesses and the anticipated future
performance thereof and contributions therefrom; business prospects; strategies; product and input pricing; regulatory developments; tax laws; the sufficiency of budgeted capital expenditures in
carrying out planned activities; political events; currency exchange and interest rates; the cost of materials; labour and services; the value of businesses and assets and liabilities assumed pursuant
to recent acquisitions; the impact of competition; the general stability of the economic and regulatory environment in which the Company operates; the timely receipt of any required regulatory and
third party approvals; the ability of the Company to obtain and retain qualified staff and services in a timely and cost efficient manner; the timing and payment of dividends; the ability of the
Company to obtain financing on acceptable terms; the regulatory framework in the jurisdictions in which the Company operates; and the ability of the Company to successfully market its products
and services.

Forward-looking information involves significant risks and uncertainties. A number of factors could cause actual results to differ materially from results discussed in the forward-looking information,
including the effects of global outbreaks of pandemics or contagious diseases or the fear of such outbreaks, such as the recent coronavirus (COVID-19) pandemic, including the effects on the
Company's operations, personnel, and supply chain, the demand for our products and services, our ability to expand and produce in new geographic markets or the timing of such expansion efforts,
and on overall economic conditions and customer confidence and spending levels, changes in international, national and local macroeconomic and business conditions, as well as sociopolitical
conditions in certain local or regional markets, weather patterns, crop planting, crop yields, crop conditions, the timing of harvest and conditions during harvest, the ability of management to
execute the Company's business plan, seasonality, industry cyclicality, volatility of production costs, agricultural commodity prices, the cost and availability of capital, currency exchange and interest
rates, the availability of credit for customers, competition, AGl's failure to achieve the expected benefits of recent acquisitions including to realize anticipated synergies and margin improvements;
and changes in trade relations between the countries in which the Company does business including between Canada and the United States. These risks and uncertainties are described under
"Risks and Uncertainties" in our MD&A, our annual MD&A and in our most recently filed Annual Information Form, all of which are available under the Company's profile on SEDAR (www.sedar.com).
These factors should be considered carefully, and readers should not place undue reliance on the Company's forward-looking information. We cannot assure readers that actual results will be
consistent with this forward-looking information. Readers are further cautioned that the preparation of financial statements in accordance with IFRS requires management to make certain
judgments and estimates that affect the reported amounts of assets, liabilities, revenues and expenses and the disclosure of contingent liabilities. These estimates may change, having either a
negative or positive effect on profit, as further information becomes available and as the economic environment changes. The forward-looking information contained herein is expressly qualified in
its entirety by this cautionary statement. The forward-looking information included in this presentation is made as of the date of this presentation and AGI undertakes no obligation to publicly
update such forward-looking information to reflect new information, subsequent events or otherwise unless so required by applicable securities laws.
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WHAT DEFINED AGI 1.0

THE TRANSFORMATION OF AGI
WAS DRIVEN BY AN URGENCY

TO GAIN SCALE & DIVERSIFICATION
AND DELIVER MARKET LEADING
CUSTOMER-FOCUSED SOLUTIONS.
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TECHNOLOGY
PLATFORM

ANUFACTURING; i
;*AUTOMATION ~

AS VANTAGENS DE INVESTIR EM
UM SISTEMA DE ARMAZENAMENTO
E MANUSEIO NA FAZENDA

ENTRE EM CONTATO COM A AGI BRASIL PARA SABER SOBRE
SUAS OPCOES DE FINANCIAMENTO, VENDAS@AGIBRASIL.COM.BR
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2019 HEADWINDS p 2019

FLOODING EARLY WINTER TRADE TENSION




RESILIENCE. OUR RESULTS:

TRADE SALES ADJUSTED EBITDA
($MM) ($MM)
$999.9

»2019

$148.2

$144.3

2015 2016 2017 2018 2019 2015 2016 2017 2018 2019
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RESILIENCE. OUR RESULTS:

TRADE SALES
($MM)

999.9
$0341

$438.9

2015 2016 2017 2018 2019
A$II?A.I|\’|ISTED EBITDA 61482 s144
($MM) $121.8

$100.3

$73.3
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2016 2017 2018 2019
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34.0% 34.7%

— \ 31.6% 31.2% 31.1%

Gross Margin %

18.3%

16.7% 16.2% 15.9%
14.4%

Adj. EBITDA Margin %

2015 2016 2017 2018 2019
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STRATEGIC PROJECTS

MARKETING & ENGINEERING

MANAGE TOOLS
EXPANSION

CALL 1.855.293.5607
FOR A QUOTE

ZERO PAY
PAYMENTS SII:S’!:%'I’#::IOM AFTER
UPFRONT HARVEST

cou

ABUANTAGE l\\\\ ol

AGI=

INCLUDES EQUIPMENT, SOFTWARE, AND
ACCESS TO GRAIN MARKET

AGI=SURETRACK

SUBSCRIPTION MODEL DEALER PORTAL C1

-----------------------------------------------------------------------------------------------------------




PREPARATION
WITH PROGRESS

“Prepare for the worst.
Focus on strategic projects”




ESSENTIAL SERVICES

“Policies and procedures
focused on the safety of
our team. Deliver the
actions to create confidence.”



ITIAL ?

LIQUIDITY & BANKING

“Capex, expenses, credit management
& dividend reduction”




FUNDAMENTALS

* Expect robust
demand for Farm
products in 2020

* YTD 2020 new order

intake similar to
2019 levels

COMMERCIAL
NORTH AMERICA

* Backlogs remain
stable YOY

e COVID impact

* Some legacy macro
headwinds from
trade disputes

P

Overall backlog up 9% year-over-year

COMMERCIAL
INTERNATIONAL

* Global trade disputes
and COVID impacting
project timing and
capital decisions

* April 30t backlogs strong
(ex Milltec) up 42%

 Milltec, Brazil, EMEA
well-positioned for
long-term growth

TECHNOLOGY

* AGI SureTrack sales up
80%+ YQY, version 2.0
to drive continued growth

* Compass = ERP
* New facility: Lenexa, KS

* Deeper relationships +
equipment cross-sales



RESILIENCE. oUR REsuLTs: Q1 2020

TRADE SALES
($MM)

$228.9 ADJUSTED EBITDA
$214.1 $216.2 ($MM)

$30.7 $30.6

2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
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RESILIENCE. oUR REsuLTs: Q1 2020

228.9
TRADE SALES $0141  $2162

($MM)

4 )

36.8%

35.0%
0,
31.2% 52.5% 31.3%

Gross Margin %

$154.7

$113.7

17.4%

2016 2017 2018 2019 2020 16.6%
14.3% 14.2%
ADJUSTED EBITDA 11.2%
(SMM) $30.7 $30.6
$25.7 $25.7 Adj. EBITDA Margin %

$19.8

2016 2017 2018 2019 2020
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ENHANCED
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EXPERIENCE

THE NEXT HﬂSE OF OUR PROGRESS
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COMPLETE
FOOD INFRASTRUCTURE 2020 »
PERSPECTIVE
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RESILIANCE. PERFORMANCE.
OUR AGI TEAM.




THANK YOU




